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Maling Road Auto Classico - Sunday 18 August from 10am to 3pm. 

The very popular Maling Road event is back Sunday 18 August with large crowds once again 
expected (fingers crossed for good weather this year)! 

Important Points regarding the event (please read carefully). 

1. The street will be blocked off from 7am until 4:30pm. It takes a lot of time and careful 

coordination to get that many special cars in and out. Patience is the word of the day. 

2. Traders are kindly requested to NOT park in the car parks and far away from the event. 

Suggestions include the Canterbury Train Station, Chaucer Crescent, Keats Street area - 

on the other side of the park. Please let your staff know also. 

3. Two car parks off Bryson St will be used as part of the event (see attached map). 

4. The Street Event Radio Team will be back for 2019. Their job will be to make 

announcements all day (and play music). If Traders would like to be featured via 

announcements on the day, please fill in the attached ‘Special Event Radio Form’ and 

deliver the completed form on the morning of the event to the Red Street Radio Van which 

will parked outside The Ark Clothing Store. They will also have a roving announcer who will 

go around all day and interview people (including businesses). Great way to get a plug on 

the day! 

5. The crowds of people come hungry and thirsty! Foodies please take note. 😊 

6. Public toilets will be placed in Bryson St against the IGA Wall. 

7. Planning an event on this scale is a huge logistical challenge and safety is a priority. We 

ask Traders to arrive, park away from the event and setup nice and early.  

8. Like any event there will be an extraordinary number of people visiting the street who don’t 

normally come and/or shop at Maling Road. As individual business this a fantastic 

opportunity to make an impression so people remember to come to Maling Road again! 

 

The event will be promoted across a number of advertising mediums. 

It has already been featured on the Maling Road Social Media channels. 

Please share on your Social Media Channels asap. 

 

And lastly a huge THANK-YOU to MRBA Vice President and Toy Shop Owner Peter Barclay (and 
his team) for being the Main Organiser of this event. This event could not and would not happen 
without them. Period. 

Hoping for another great Maling Road Event! 

 
 
 
 
 
 
 

Please Turn Over → 
 

http://www.malingroad.com.au/


 
Easter Egg Hunt 2019 Review 
 
It was fantastic to have 16 different Maling Road businesses involved in this 
event spread across the precinct. The weather was too good for mid-April!  
There were 420 + participants over the event (plus parents).  Feedback was 
awesome from kids, parents, traders. The street looked extremely busy which 
was very noticeable. Parents constantly commented about how many new 
shops they discovered. The event consumed approximately over 8,000 

Eggs/Chocolates – That’s a lot of Sugar! 😊 

 
Conclusion:  Kids/Parents/The Community loved the complimentary 
Chocolate. The fact that they were quality 
Chocolate Eggs from Xocolatl was much 
appreciated. Special thanks to the crew from 
Xocolatl for organising all the delicious 
Chocolate Easter Eggs and Susan from B 
Inspired for assisting with the Bag 
Decorations Activity. Nicole (Athena’s 
daughter) and Ellie (Peter’s Daughter) were 
super on the day dealing with the crowds of 
hunters! 
This has now become another annual event 
in the Maling Road Calendar! 
 
 
 
Mother’s Day 2019 Recap 
 
In total 36 x $120 Maling Road Gift Cards were purchased 
during the promotional period (May 1st to 12th) which 
equates to $4,320 worth of Maling Road Gift Cards!!! 
 
Approximately $1,400 of this was redeemed during the 
period across the following 6 x Traders: Outwears, Maling 
Road Toyshop, Ruby T’s, Xocolatl and Between Us. 
 
A further $1,200 was redeemed during the rest of May at: 
Cuscini, Chicken or the Egg, Bakers Delight, Ebony M, 
Inzagi, Complete Skin Care, The Ark, Flowers of Canterbury, 
Reflections Jewellery, Canterbury Eye Care and Coco & 
Chloe. 
 
This means that nearly $1,700+ is still to be spent in the 
street. And we always have to remind ourselves that these are guaranteed minimums, meaning 
that people typically spend more than the gift card value in the businesses when they use the gift 
cards! 
 
We also have to keep in mind this entire Mother’s Day campaign was primarily a reminder for 
people to shop in Maling Road for Mother's Day. The Gift Card Bonus was purely a marketing 
incentive. 
 
The feedback received from both the Traders selling the cards as well the consumers purchasing 
them was awesome. Customer really appreciated the product, packaging and added incentive for 
the promo.  
 
This is arguably one the best campaigns the MRBA have ever fulfilled period. There will be similar 
campaigns moving forward at strategic times of the year. Shout out and thanks to all the retailers 
who sell the cards and provide the wonderful service. 
 



 
Maling Road Gift Card Update 
 
The Maling Road Card Program is approximately 12 
months old and during this period many thousands of 
dollars of gift cards have been sold and redeemed in 
Maling Road across countless stores! 
 
The Maling Road Gift Cards can be used across a number 
of stores in Maling Road. All the information can be found 
on our website. 
Participating Traders that Accept the Gift Cards should 
also have small sticker on their respective shopfront 
windows/doors. 
 
If you would like to know which Traders currently accept the Gift Card, please visit: 
http://malingroad.com.au/traders/#giftcard  
 
If your store does not accept the gift card and would like to, please email asap at: 
info@malingroad.com.au 
 
Since launching many Maling Road businesses have benefited from people using the gift cards in 
their stores. It is like accepting a VISA Debit Card and your business could be losing out on sales. 
 
If you have changed EFTPOS terminals since we activated your terminals last year, please email 
asap at: info@malingroad.com.au as we need to come out again and reactivate your terminals. 
 
We have also discovered that if ETPOS terminals lose power, they may lose their memory and 
therefore need to be reactivated. As a result, we will be coming around to all Traders that accept 
the Gift Card and providing them with a duplicate Activation Card. This way Traders can re-activate 
their terminals instantly and ensure a positive customer experience. 
 
Currently the Maling Road Gift Cards have a 1 year expiry, but in line with the New National Gift 
Card Law coming into effect 1 November 2019, the Gift Cards sold on/after this date will have a 3 
year expiry.  
 
Maling Road Businesses that currently sell the gift card include: The Blue Door on Maling, 
Canterbury Eye Care, NewsXpress Canterbury, B Inspired, Canterbury Kids, Maling Road 
Toyshop, Outwears 
 
 

Marketing, Marketing, Marketing!!! 
 
Marketing is one of those words that can have many meanings 
and definitions. Here is one by Author/Entrepreneur Derek Sivers 
which can be relevant for small business: 

“Don’t confuse the word “marketing” with advertising, 

announcing, spamming, or giving away branded crap.  

Really, “marketing” just means being considerate. 

Marketing means making it easy for people to notice you, relate to you, remember you, and 

tell their friends about you. Marketing means listening for what people need and creating 

something surprisingly tailored for them. Marketing means getting to know people, making 

a deeper connection, and keeping in touch. All of these are just considerate — looking at 

things from the other person’s point of view and doing what’s best for them. Just find 

creative ways to be considerate. That’s the best marketing”. 

 
 
 

http://malingroad.com.au/traders/#giftcard
mailto:info@malingroad.com.au
mailto:info@malingroad.com.au


Did you know the first thing 60% of Australians do every day, is connect on Social Media …. 

 
Incredible Stats from the 2018 Sensis/Yellow Pages Social Media 
Report: 
 
Australians on social media and the internet. 
• Almost nine in 10 people (88%) have a social media profile.  
• 60% of Australians use the internet more than 5 times a day. 
• The average number of internet-enabled devices owned is 3.5. 
• 34% of social media users are checking their social media more than 5 
times a day. 
• The average user spends 10 hours a week on Facebook 
• One in three small businesses are now paying for advertising on social 
media 
 
Consumer preferences. 
• Four in ten consumers (44%) are following businesses or brands via social 
media 
• Consumers are particularly keen on discounts (62%) and give-aways (51%) 
from the brands or businesses they follow. 
• Among Instagram and Facebook users, 44% and 39% respectively follow brands or businesses 
on that platform. 
• The most favoured category is entertainment for Facebook, just ahead of 
holidays/travel/accommodation. For Instagram users it is clothing/fashion then entertainment. 
• More than 50% of social media users say they are more likely to trust brands if they interact 
positively with customers on social media, make their content engaging and relevant, and keep it 
regularly updated. 
• Irrelevant or unappealing content is the most influential factor stopping people from following a 
brand or company on social media in recent months. 
• Consumers are accessing social media on their smartphone (74%). Accessing social media on 
mobile devices via an app is much more common than via a website (82% vs 43%). 
 
Fore more information and to download the complete report visit: 
https://www.yellow.com.au/social-media-report/ 
 
 
 

Business Victoria Support on Social Media: 
 
Having levelled the playing field when it comes to marketing and 
communication, your business can now use social media to tell your story 
and demonstrate your expertise on a global scale in real 
time with very little cost. 
 
As traditional methods of marketing to customers 
like advertising or direct mail become less and less 
effective, businesses are turning to social mediums to 
connect in positive ways with consumers and the people 
who influence them. We need to be acutely aware just how social media has fundamentally 
changed the way we are connecting, communicating and collaborating as individuals, and 
therefore society as a whole. 
 
Visit the below link to see how you can use social media channels like Facebook, Instagram and 
Snapchat to grow your audience and customer base, and build your brand and business in a 
strategic way. It includes videos and other useful information/resources courtesy of the Victorian 
State Government. 
 
https://tinyurl.com/y5pze92g 
 
 
 

https://www.yellow.com.au/social-media-report/
https://www.business.vic.gov.au/marketing-and-sales/increasing-sales-through-marketing/ways-to-advertise-your-business
https://tinyurl.com/y5pze92g


Managing Online Reviews 
 
Consumers rely on online reviews to make purchasing decisions. 
Businesses and review platforms need to manage online reviews to 
prevent consumers from being misled. 
Online reviews provide consumers with information about products, services and businesses 
based on the experiences of other consumers. Reviews may appear on a business’ own site, on 
social media or on a review platform. Review platforms are sites which specialise in presenting 
product reviews about a range of businesses. Consumers expect reviews to be independent and 
genuine to help them make more informed purchasing decisions. 
 
 
For all the latest information from the Australian Competition & Consumer Commission (ACCC) 
regarding how to manage online reviews visit: https://www.accc.gov.au/business/advertising-
promoting-your-business/managing-online-reviews  

 
 
A recent article in a Fairfax Media newspaper went into more detail on 
the topic of Negative Reviews suggesting the following: 

Small businesses are at the mercy of negative customer reviews. A 
few words can have a devastating impact on your online reputation, 
future sales and even your recruitment efforts. 

A survey from the Small Business Digital Reputation Report 2017 
suggests a third (33 per cent) of business owners have seen 
competitors leave fake news or negative reviews about their business 
or service online. 

Negative or fake reviews are mostly unregulated on sites like 
Facebook, Glassdoor, Ripoff Report, Bing, Complaints Board, 
Whirlpool or Google search results. And they can pop up anytime. 

How to deal with negative reviews 

• Contact the website and ask to have the review removed if it’s 
defamatory in nature or fake. 

• Respond to the reviewer on the website in a polite way offering 
further assistance and ask them to contact you personally to 
discuss their issues offline. 

• Ask your current customers to leave positive reviews on the 
same website to push down the negative review and show 
customers you have more happy customers than unhappy 
ones. 

• Engage in a specialist business to assist (see below) 

Melbourne business Removify (https://removify.com.au/) will erase 
negative reviews about a business online in a no win-no fee model 
that claims to have an 88 per cent successful removal rate within 15 
days. 

According to Removify co-owner Nick Bell “Negative reviews seem to 
rank disproportionately in Google’s results, so we work to balance 
things out. And businesses are so busy that they often forget to ask 
happy customers to post reviews.  People who have had a bad experience are also much more 
motivated to tell the world about it, even if there’s a further 20 happy customers and the negative 
review isn’t a particularly fair reflection on the business.” 

To read the full Fairfax Media article visit: https://www.smh.com.au/business/small-
business/negative-review-now-you-can-just-delete-it-20190613-p51x8q.html  

https://www.accc.gov.au/business/advertising-promoting-your-business/managing-online-reviews
https://www.accc.gov.au/business/advertising-promoting-your-business/managing-online-reviews
https://s3-ap-southeast-2.amazonaws.com/wp-content.for.truelocal.com.au/prod/wordpress/wp-content/uploads/2017/09/True-Local_Digital-Reputations-Report-2017.pdf
https://removify.com.au/
https://www.smh.com.au/business/small-business/negative-review-now-you-can-just-delete-it-20190613-p51x8q.html
https://www.smh.com.au/business/small-business/negative-review-now-you-can-just-delete-it-20190613-p51x8q.html


 

Google My Business 
 
Google My Business is an Internet-based service for business owners 
and operated by Google. The network launched in June 2014 as a 
way of giving business owners more control of what shows in the 
search results when someone searches a given business name. 

Attract new customers with your free Business Profile on Google (if 
you don’t already have one). 

 
Your Business Profile appears right when people are searching for 
your business or businesses like yours on Google Search or Maps. Google My Business makes it 
easy to create and update your Business Profile—so you can stand out, and bring customers in. 

When people find your business on Google, they can make a booking right from your Business 
Profile. 

Learn how customers are interacting with your Business Profile. How did people find you? Where 
are they coming from? With Google My Business, the answers are right here. 

With Google My Business, you can create a simple website that looks great in under ten minutes. 
It’s completely free, and easy to create and edit from your computer and phone.  

Signing up to Google My Business is free, and only takes a few minutes. 

For more information visit: https://www.google.com/intl/en_au/business/  
 
Google also has free Phone support for Australian Businesses available Mon-Fri, 9am-6pm AEST. 
Call to get started: 1800 081 338 
 
 

 

 
Business Boroondara Update: 

The Economic Development Department exists to support local 
business. 

Working in collaboration with relevant regional, state and federal agencies and industry 
associations, they support local business to access resources, up to date business related 
information, training and networking events and free one-on-one business mentoring for your 
business. 

Visit their page to find out what's available: https://www.boroondara.vic.gov.au/business  

Upcoming Events for business 

Gain skills to support and grow your business, and meet other local business people at an event. 

July 23 – Instagram Marketing for Business 

July 24 – Ride-sourcing and tax 

July 31 – LinkedIn Workshop 

For all August and beyond events visit: https://www.boroondara.vic.gov.au/business/start-and-run-

business 

 

https://www.google.com/intl/en_au/business/
https://www.google.com/intl/en_au/business/
tel:1800081338
https://www.boroondara.vic.gov.au/business
https://www.boroondara.vic.gov.au/business/start-and-run-business
https://www.boroondara.vic.gov.au/events/instagram-marketing-business-2
https://www.boroondara.vic.gov.au/events/ride-sourcing-and-tax
https://www.boroondara.vic.gov.au/events/linkedin-workshop-0
https://www.boroondara.vic.gov.au/business/start-and-run-business
https://www.boroondara.vic.gov.au/business/start-and-run-business


Business Breakfast with Professor Alan Duffy 

Business Boroondara invites you to join Swinburne astronomer and Lead Scientist 
of the Royal Institution of Australia, Professor Alan Duffy, for breakfast at the 
Hawthorn Arts Centre. 

Professor Duffy will discuss Australian business in space, providing the latest 
updates on how space technologies and services could be applied to your 
business. 

There will also be networking opportunities and a full plated breakfast is included. Cost $30. 

Tuesday 10 September 2019 at 7:30am @ Hawthorn Arts Centre 
360 Burwood Road, Hawthorn 

Book Now via: https://www.trybooking.com/book/event?eid=494088  

 

How to reduce single-use plastic in your business  

Single-use plastics are the largest cause of ocean pollution, with an estimated 
150 million tonnes of plastic in our oceans today at a rate of 8 million tonnes 
per year. Locally, we can all help to reduce this by committing to avoid single-
use plastics, including within your business. 

Single-use plastics are products that are only used once before they are 
thrown away or recycled, including items such as plastic bags, straws, cups, 
cutlery, take-away containers, packaging and balloons.  

To see 10 Tips on how you can reduce single-use plastic in your business visit:  
https://www.boroondara.vic.gov.au/business/business-news-and-events/business-news/how-
reduce-single-use-plastic-your-business  

City of Boroondara offers a range of workshops to assist you in being environmentally sustainable. 
View upcoming sustainability workshops  

For support in reducing single-use plastic in your business, get in touch with our team at 
environment@boroondara.vic.gov.au or 9278 4873. 

 

 

As local business or retailer do you have a skillset, hobby or talent that you would like to share?   
 
Laneway Learning workshops might be a great way to activate your businesses at night or on 
weekends, as well as an opportunity to introduce new customers to Maling Road.   
 
Courses usually run for an hour to an hour and a quarter and can be run from your business.   
 
All fees are covered and Laneway Learning will pay $50 per class.    
 
You can find out more by clicking the following link: https://melbourne.lanewaylearning.com/want-
to-teach/  

https://www.trybooking.com/book/event?eid=494088
https://www.boroondara.vic.gov.au/business/business-news-and-events/business-news/how-reduce-single-use-plastic-your-business
https://www.boroondara.vic.gov.au/business/business-news-and-events/business-news/how-reduce-single-use-plastic-your-business
https://www.boroondara.vic.gov.au/waste-environment/sustainability/sustainable-living-workshops-and-events
mailto:environment@boroondara.vic.gov.au
https://melbourne.lanewaylearning.com/want-to-teach/
https://melbourne.lanewaylearning.com/want-to-teach/


News in Brief 

• New award wages and allowances come into effect from 1 July 2019. Take a look at the 

Fairwork Ombudsman pay and conditions tool to find your award. 

• What can you claim as a tax deduction for your business this financial year? From travel to 

repairs know exactly what you can claim. 

• The Victorian State Government has announced the establishment of a $250 million 

Victorian Business Growth Fund for small and medium enterprises to help them access 

capital and create jobs to grow the Victorian economy 

Trader News » 
Yu & Restaurant @ 1 Theatre Place 

 
Welcome to one of Maling Road's Newest Traders in 'Yu & 

Restaurant' at 1 Theatre Place. 🍾🎉 

Their cooking is not overly technical and tricky – it’s robust and direct 
– allowing the pure flavours of the ingredients to sing. 

They are truly excited to be creating food that honours this iconic 
space and its extraordinary architecture. 

Yu & Restaurant’s menus are a reflection of where the culture of Australian 
food is today. 

Open from Tuesday - Sunday:  
Lunch 12PM – 3PM 
Dinner 5PM – 10PM 

1 Theatre Place, Canterbury 
03 9830 4567 
www.ouryurestaurant.com.au 

 
New Fruit Shop Owners x 2! 

 
Wishing the new owners Lovleen Sharma and family all the best 
and every success in continuing to run the legacy of Canterbury 

Fruit emporium. 🍏 As well as Maling Road Classic Fruits new 

owners Archana Hari and families. 

 
Coco & Chloe Renovation 
 

Congrats to Coco & Chloe on their brand-new Renovation. 🍾🎉 

The new shop looks amazing and loving the new C&C neon sign 

 

https://calculate.fairwork.gov.au/findyouraward?mc_cid=69028eaf56&mc_eid=e02917e145
https://www.business.gov.au/news/tax-deductions-for-small-business-owners?utm_medium=email&utm_campaign=28%20June%202019&utm_content=28%20June%202019+CID_e5ce2ef1ff755761d0644f7731b7ca58&utm_source=Campaign%20Monitor&utm_term=FIND%20OUT%20MORE&mc_cid=69028eaf56&mc_eid=e02917e145
https://www.business.vic.gov.au/news/2019/june/$250-million-victorian-business-growth-fund-established?utm_medium=email&utm_campaign=BV%20Update%2013%20June%202019&utm_content=BV%20Update%2013%20June%202019+CID_5c6e7cd30f92163d3d6508e28b2041e2&utm_source=SBV%20Update%20enews&utm_term=Read%20more&mc_cid=69028eaf56&mc_eid=e02917e145
http://www.ouryurestaurant.com.au/
https://business.facebook.com/Canterbury-Fruit-emporium-406937093369434/?business_id=1667504006857821&__tn__=K-R&eid=ARCZ3PswE6Di0tkjNTE_1HzOp8L8lMb2pBFz90rL3aeHAYgEsMDJHMKt_Oo1-6VFiwZZ7fH03Y8AxNNK&fref=mentions&__xts__%5B0%5D=68.ARDplA2t2BO0JGLjkmRSO7VAbSzJMPxZbT6QlYMwGfT4mmAD4uFIK0ots5gocNffCdLuPhNNK2g5tErUaAtAC1pISb71RNohBRfb45Z_2hhFd6B1IJfzZcGrJsyncZFMxjhihTiUjAv39p50k7jZ64ZTc1tTgAw3VkIUD0i507QbQ77jqUl-rP4djlbMyaY8EjB3lT8rHHV40-llcYakSqmeCk1k3wMhOpVMC8GOjib8FgFJn1w64gOR0SjcPyACyHPlOqhUlFgjksdJ1ykcFq7Q7uU7jTVcrIro7qXtX7eIxrOdS589wcQ5TJgAZK4LJFBe4McVNv1fksOyHA1yq8ZalV_r-tUN5v1cAqrigDIZk8oc5qanPBwSPdLI6mebNgUVn5I0yKPplVvfrF1GY2zUI5Hcp9hKvLLrNza7n6xHwLY
https://business.facebook.com/Canterbury-Fruit-emporium-406937093369434/?business_id=1667504006857821&__tn__=K-R&eid=ARCZ3PswE6Di0tkjNTE_1HzOp8L8lMb2pBFz90rL3aeHAYgEsMDJHMKt_Oo1-6VFiwZZ7fH03Y8AxNNK&fref=mentions&__xts__%5B0%5D=68.ARDplA2t2BO0JGLjkmRSO7VAbSzJMPxZbT6QlYMwGfT4mmAD4uFIK0ots5gocNffCdLuPhNNK2g5tErUaAtAC1pISb71RNohBRfb45Z_2hhFd6B1IJfzZcGrJsyncZFMxjhihTiUjAv39p50k7jZ64ZTc1tTgAw3VkIUD0i507QbQ77jqUl-rP4djlbMyaY8EjB3lT8rHHV40-llcYakSqmeCk1k3wMhOpVMC8GOjib8FgFJn1w64gOR0SjcPyACyHPlOqhUlFgjksdJ1ykcFq7Q7uU7jTVcrIro7qXtX7eIxrOdS589wcQ5TJgAZK4LJFBe4McVNv1fksOyHA1yq8ZalV_r-tUN5v1cAqrigDIZk8oc5qanPBwSPdLI6mebNgUVn5I0yKPplVvfrF1GY2zUI5Hcp9hKvLLrNza7n6xHwLY


VIC Bag Ban: 
 
The Victorian Government will introduce a state-wide ban on 
lightweight plastic shopping bags by 1 November this year. The 
ban will apply to all types of retailers and food outlets, not just 
supermarkets or large retailers. 

The Victorian Department of Environment, Land, Water and 
Planning (DELWP) has engaged the National Retail Association 
(NRA) to help retail businesses prepare for the ban and 
successfully manage the transition away from lightweight plastic 
bags. The NRA has assisted the QLD and WA state governments 
with the implementation of bag ban legislation over the past two 
years and offers extensive expertise and advice for businesses. 
 
In Victoria, the NRA is currently implementing a Retailer Transition 
Program which includes: 

• a dedicated hotline (1800 817 723) for retailers to seek 
advice about the bag ban; 

• a dedicated website (www.vicbagban.com.au) for retailers 
to access information, resources and case studies; 

• over 150 educational tours at shopping precincts across the state to provide advice to 
retailers. 

 

Counterfeit Money » 
 
According to the Reserve Bank of Australia you are well within your rights to refuse to accept a 
banknote if you have concerns about it. Under no circumstances should you take actions that may 
jeopardise your safety or that of others. 
For more information see the below guide and go to the following website: 
https://banknotes.rba.gov.au/counterfeit-detection/counterfeit-detection-guide/ 
 

 

http://www.vicbagban.com.au/
https://banknotes.rba.gov.au/counterfeit-detection/counterfeit-detection-guide/


 
SNAP SEND SOLVE » 
 
For those who are unaware there is a great FREE app called Snap Send Solve.  It is a convenient 
way to get things fixed anywhere in Australia.  It lets you quickly and easily report on various 
issues such as; dumped rubbish, street cleaning, abandoned shopping trollies, graffiti, parking 
issues, litter, animals and pavement.  Your reports are sent directly to the right place (usually 
council) and there are no accounts to sign up for.  The MRBA highly recommends Traders give it a 
try if ever you find yourself needing to get something fixed or attended to.  
 
You can download it for free at both the ‘App Store’ and ‘Google Play’ or you can make a report via 
their website. More Information: http://www.snapsendsolve.com/  
 

 
 
 

Please note the Maling Road Business Association preferred method of communication is via 
email. 

 
As an Maling Road Business/Trader, if you do not receive ‘Trader Update’ emails from the MRBA 

please email: info@malingroad.com.au and request to be added to the email list 
 

 

Next MRBA meeting Wednesday July 24th (5:30pm) 
@ Canterbury Eye Care 

 

 

Maling Road Business Association Committee – 2018/19 
President – Athena Katopodis (Canterbury Eye Care), Vice President – Peter Barclay (Maling Road 

Toyshop) – Treasurer – Shuro Shome (Bendigo Bank), Secretary – Susan Benedos (B Inspired), 
Ordinary Committee – Becky Horwood (Reflections Jewellery). 

Marketing/ Centre Coordinator Team– Stavros Zikou 0414 387 187 
Circe Zikou 0414 386 186 or email: info@malingroad.com.au 

 
 

http://www.snapsendsolve.com/
mailto:info@malingroad.com.au
mailto:info@shopinivahoe.com.au
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Auto Classico 
Special Event Street Radio Announcement Form  

 

Name of Business:           

Nature / Type of Business: (what do you sell):     

    _____________________________________________ 

Address:       ______________________ 

Section of the Street (Please circle): Near Canterbury Rd  /  

Middle / Near Theatre Place /  Near Scott St  

 

Ensure that the relevant information provided below relates 

directly to the store.  Keep your message brief and simple. 

 

Please fill in below in neat block letters. 

 

Specials/Announcements –  

 

1.               

 

2.              

 

3.              

 

4.              

 

Name:             

 

Signature:            

 

Please deliver this completed form on the morning of the 

event to the Red Street Radio Van parked outside The Ark 

Clothing Store (125 Maling Road) 


